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ABSTRACT - Poverty and unemployment are
two things that are closely related to each other.
Macroeconomically, this will have an impact on
the level of economic growth of a country. To
reduce it, various efforts are needed starting
with the provision of jobs so that the
unemployment rate decreases and has an impact
on increasing income levels. Unemployment
efforts can be overcome in two ways, namely
providing job opportunities and creating
independent businesses. The effectiveness of
overcoming unemployment is carried out by
creating independent businesses which are
realized by the emergence of new entrepreneurs.
The existence of entrepreneurship is preceded by
entrepreneurial intentions. The application of
the concept of entrepreneurship begins with the
intention. This paper will review the
entrepreneurial intention and the constituent
elements and their relationship to the
development of consumer households.
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A. UNEMPLOYMENT AND POVERTY

Unemployment and poverty are classic
problems that are often faced by every country.
Efforts to reduce the unemployment rate have
become a common phenomenon. The quality of
education does not guarantee that new
graduates will produce new fields and even
they have difficulty entering the world of work.
Undergraduate graduates are one of the
highest contributors to unemployment due to
the lack of employment opportunities, while
every year undergraduate students are
predicted to continue to increase (Pearce,
2005). The high unemployment rate is a
reflection of the lack of success in development
in a country because there is an imbalance
between the number of the workforce and the
number of available jobs.

The unemployment rate variable shows a
positive relationship and has a significant
effect on poverty. The bad effect of the
unemployment rate is to reduce people's
income which in turn reduces the level of
prosperity that a person has achieved. The
decline in people's welfare due to unemployment
will certainly increase their chances of being
trapped in poverty because they have no
income (Dollar et al,, 2016).

The high unemployment rate causes stunted
economic growth. Unemployment results in a
lack of income to meet basic needs such as food,
clothing, housing, an acceptable level of health
and education. Furthermore, because of this, the
poverty rate is getting higher (Mehmood &
Sadiq, 2010). Poverty is a complex and
multidimensional problem so that it becomes a
development priority. The gap between the rich
and the poor is widening due to the unequal
distribution of income which is one of the root
causes of poverty (Grusky & Kanbur, 2006). One
of the efforts to reduce poverty and inequality is
to increase human resources and increase
income (Jung et al, 2009). Thus, limited
employment opportunities and usually
categorized as the poor who do not have work.
Unemployment and poverty as classic problems
can at least be reduced by new independent
businesses (Eckhardt & Shane, 2003). This
arose from the existence of entrepreneurial
intentions for the workforce.

B. ENTREPRENEURIAL INTENTION

The literature on entrepreneurial intentions is a
prime example of success in the field of
entrepreneurship. In this case, entrepreneurship
theory covers the field of social psychology.
Where the speed of this combination process is
said to be positive, because the contribution of
the concept of entrepreneurial intention
coincides with the development of the concept
of psychology. This phenomenon applies to the
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concept of behavioral intention. Likewise, in the
category of the entrepreneurial intention
integration approach to the behavioral theory of
entrepreneurial intentions which provides the
dominant specification (Ajzen, 1991). Therefore,
intention serves as a mediator in an action. The
concept of behavioral intention seems to be
fundamental to decision making. This should be
able to provide a positive opportunity for
entrepreneurial intention behavior. This view
can provide developments on the integrative
theory of the entrepreneurial process that
relates to behavioral intentions. In the end, the
level of need that drives entrepreneurship uses
behavioral theory on entrepreneurial intentions
(Kahneman & Tversky, 1979).

Entrepreneurial intention is an act of intention
and decision on an individual to do or not to do
an activity (Ajzen, 1985; Signh & Onahring,
2019). Entrepreneurial intention is a state of
mind that leads to the implementation of the
concept in business (Bird, 1988). Entrepreneurial
intention can be said as the process and act of
turning an idea into a product or service.
Entrepreneurial intentions refer to self-
confidence about the drive to start new business
ventures and plan to achieve things in the future
(Farrukh et al., 2018; Fayolle & Lifian, 2014).
Entrepreneurial intention is a component of
individuals who wish to start a business
oriented to the development of a product or
service (AL-Mamary & Alraja, 2022). According
to Aliyu et al. (2015), entrepreneurial intention
is one of the most important aspects of business
growth and development that can encourage
independence and individual initiative towards
a business. Entrepreneurial intention is
considered as a determinant in deciding to start
a career as an entrepreneur (Alferaih, 2022). A
thorough understanding of the components that
drive entrepreneurial intentions is required
because there is no entrepreneur without an
entrepreneurial intention (Elnadi & Gheith,
2021). Therefore, it is important to understand
how and why individuals are involved in
business creation. The existence of support for
more active entrepreneurial intentions tends to
be profitable for entrepreneurship.

Entrepreneurial intention has become the first
step towards starting a new business in the near
and far future which is one of the important
aspects of entrepreneurship (Fatoki, 2010;
Neneh, 2014). Intention to do something can be
said as a person's attitude towards a certain
behavior (Maina, 2011) where the performance
behavior is said to be positive or negative. Then
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this attitude meets the situational factors that
encourage or hinder business creation (Boyd &
Vozikiz, 1994). Furthermore, situational factors
lead to entrepreneurship, where the role and
social attitudes of entrepreneurship tend to
have a positive influence on business creation
(London, 1983). Entrepreneurial intentions
indirectly work with social norms that
determine a person's intention to engage in
entrepreneurship (Maes et al, 2014).
Entrepreneurial social norms can provide
positive changes to the development and
empowerment of a business.

Entrepreneurial intention is described as a
conscious state of mind from experience and
action that directs attention towards the object
of becoming an entrepreneur (Bird, 1989;
Hamidi et al, 2008). Becoming a successful
entrepreneur in the future requires great
determination in order to be committed to the
business being run, one of which is the existence
of entrepreneurial intentions (Thompson,
2009). Without a strong determination, you will
not achieve the desired target. The stronger the
intention, the greater the likelihood of
entrepreneurial behavior. Entrepreneurial
intention is not just a statement but revolves
around a high level of intention towards
business creation. The concept of entrepreneurial
intention is a highly validated concept because
it is able to show a positive impact.

C. DETERMINANTS OF ENTREPRENEURIAL
INTENTION

Entrepreneurial intentions are influenced by
wants, needs, beliefs, values, and habits (Lee &
Wong, 2004). Entrepreneurship is an alternative
career choice, as long as the previous intentions
are embedded. According to Bird (1988), there
are two factors that a person is said to have the
intention to become an entrepreneur. The first
factor in terms of a person's personality consists
of self-personality, motivation, and previous
experience. The second factor is viewed from
the social and economic context. Personal and
social context rationality interacts as in
personality as the need for achievement and
self-control. Furthermore, motivation is the
ability to promote ideas that can influence
individuals to  become  entrepreneurs.
Entrepreneurial motivation is the act of making
plans to set up a business. Whereas previous
experience is conceptualized as learning as a
change for the results of the past. Meanwhile,
according to Ajzen (1991), the factors that
influence entrepreneurial intentions are (1)
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attitude; (2) subjective norms; (3) perceived
behavioral control. Perceived behavioral
control refers to the perception of the ability to
run a new business. The greater the perceived
behavioral control, the stronger it is to run a
business (Kolvereid, 1996). This perceived control
corresponds to the perceived appropriateness of
the behavior because it is a key tool for
increasing entrepreneurial intentions. As for the
development of the concept of entrepreneurial
intentions to apply entrepreneurial ideas such
as personality factors, namely (1) awareness;
(2) emotional stability; (3) openness to
experience; and (4) extroversion, which is
related to entrepreneurial intentions (Zhao et al,,
2010). This shows that the factors that influence
personality are the same as factors on
entrepreneurial intentions. Many researchers
argue that the decision to become an
entrepreneur involves a deliberate thought
process and careful planning (Autio et al., 2001;
Bird, 1988; Krueger, 1993; Tkachev & Kolvereid,
1999). Therefore, entrepreneurial intention is
seen as a good example of planned behavior
against the planned behavior model.

The entrepreneurial intention to integrate
began in the 1980s which contributed to a good
understanding of the entrepreneurial decision-
making process in oneself. In particular, it can
consider the mentality of people's thoughts.
This situation will allow entrepreneurial
intention behavior as an evaluation of a good
understanding of the cultural context and
regulatory system. Evaluation from time to time
on the entrepreneurial process that is reviewed
on the relationship between intentions and

behavior on the implementation of
entrepreneurship commitment. Entrepreneurial
intention includes potential development

resulting from intentional behavior that has an
impact on economic and social.

D. CONSUMER HOUSEHOLD
IMPROVEMENT

One of the important components for assessing
the development of the level of economic
welfare of the population is the pattern of
public consumption expenditure, especially
focused on consumer households. Public
consumption expenditures are expenditures
made by households on final goods and
services with the aim of meeting needs such as
food, clothing, and other necessities as well as
various types of services. Goods that are
produced to be used by the community to meet
their needs are consumption goods. If the
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consumption expenditures of all people in a
country are added up, the result is the
consumption expenditure of the people of the
country concerned. According to Keynes, the
main factor that determines the economic
growth of a country is aggregate expenditure,
which is public spending on goods and services
(Perkins et al, 2013). Household consumption
decisions affect the overall behavior of the
economy in the long and short term.

Consumption by consumer households has a
role in poverty. In addition, household
consumption also contracted due to low public
purchasing power caused by the decline in
people'sincome. The main factor that influences
and determines the amount of expenditure for
consumption is income.

High and sustainable economic growth is the
main condition or a necessity for the continuity
of economic development and improvement of
welfare. Economic growth without being
accompanied by additional employment
opportunities will result in inequality in the
distribution of additional income (cateris
paribus), which in turn will create a condition of
economic growth with an increase in poverty
(Vincent, 2009).

The problem of labor is a common and
fundamental problem faced by almost all
countries in the world, among others related to
the problem of job opportunities, low wages and
low productivity (Sinnathurai, 2013). This
problem is also a complex problem which
contains economic dimensions, social dimensions,
welfare and socio-political dimensions. The
more people who work or the workforce is
absorbed in the world of work, it will reduce
poverty (Prahalad, 2006). Entrepreneurs create
jobs for at least the smallest scope is self-
empowerment and the largest scope is
employment (Hammarstrom, 1994).

The existence of entrepreneurship will
encourage an increase in income levels. The
emergence of independent businesses causes
the need for labor and this has an impact on
decreasing unemployment. Those who work as
workers and as labor providers contributed to
the decline. While the decrease in
unemployment has an impact on reducing
poverty (Wu & Si, 2018).

The government needs to move the informal
sector to people who are in the stage of
preparing a business or getting a job. This group
has not yet started work, so it is important to
increase the informal sector to reduce poverty.
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The informal sector is one solution to the
problem of unemployment (Barnett et al,
1995). They must be encouraged and shaped as
job creators. With all the limited skills and
capital capacity, the government should focus
on handling this.

The poverty rate and the unemployment rate
need to be suppressed so that poverty does not
widen by the way the government can make
efforts, one of which is increasing employment
and education facilities. Entrepreneurial
intentions need to be increased by facilitating
the legality of independent businesses to
government support such as business tax relief,
business capital assistance and business
assistance (Infante & Mardikaningsih, 2022).
From the education sector, the government can
play a role by providing training programs that
encourage the growth and development of new
independent businesses (Mardikaningsih &
Arifin, 2021). Entrepreneurial intentions can be
expected to increase after all that is running and
is known to the public. Socialization and
tangible evidence are the most effective ways to
accelerate the high interest in entrepreneurship,
especially among job seekers. Thus, the main
focus is on the availability of job opportunities
and support for the birth of new independent
businesses. Two things that led to a decrease in
unemployment and an increase in
entrepreneurship.

Increasing the number of entrepreneurs is the
most effective way to overcome unemployment.
This will have an impact on poverty alleviation
if shown to empower consumer households.
Increasing the economy of consumer
households can be achieved as the main
orientation to earn income. An increase in
income causes an increase in the level of
household consumption. Independent businesses
in search of income can have an impact on
providing employment that at least reaches the
scope of family members. The success of this
independent business will extend to the wider
social community. Therefore, efforts to
encourage the emergence of entrepreneurship
begin with efforts to generate entrepreneurial
intentions for all workforces.
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