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ABSTRACT – The development of digital media 
has fundamentally changed the way society 
receives information and shape’s public 
opinion. The transition from traditional media 
to digital platforms allows for faster, wider and 
more interactive dissemination of information, 
but also poses challenges related to credibility, 
algorithmic bias and the spread of 
misinformation. This research aims to analyze 
how media evolution affects communication 
patterns and public perception in social and 
political dynamics. Using a literature review 
method, this research examines various factors 
that contribute to changes in information 
consumption patterns, including the role of 
social media algorithms, digital journalism, and 
society involvement in content production. The 
research results show that media evolution has 
an impact on increasing public engagement in 
political discourse, and can strengthen 
polarization and information echo chambers. 
Media literacy is an important aspect to help 
people sort out accurate information from 
biased or misleading ones. In addition, the role 
of governments, technology companies, and 
academic institutions is needed to develop 
policies that ensure transparency and 
accountability of information. The conclusion of 
this research emphasizes that understanding 
the evolution of the media is crucial to 
maintaining the integrity of information and 
encouraging healthier public participation in 
democratic processes and social life. Thus, 
communication strategies based on ethics and 
information accuracy must continue to be 
developed to optimize the role of media in 
modern society. 
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A. INTRODUCTION  

The development of digital media has brought 
about significant changes in the way people 
receive information and form public opinion. 
This transformation is characterized by a shift 
from traditional media, such as newspapers and 
television, towards digital platforms that are 
more interactive and real-time. Advances in 
information and communication technology 
have enabled faster and wider distribution of 
information, affecting social and cultural 
dynamics in various parts of the world. 

One particular phenomenon that reflects the 
evolution of media is the increasing use of social 
media as a primary source of information for many 
individuals. People all over the world use social 
media, and this number is projected to continue to 
rise. Platforms such as Facebook, Twitter, and 
Instagram have become the main channels for 
people to get news and information, replacing the 
role of traditional media in some aspects (Kim et al., 
2021). In addition, the rise of citizen journalism has 
changed the landscape of information 
dissemination (Davies et al., 2021). People have 
become accustomed to and involved in creating or 
sharing news content through digital platforms. 
This phenomenon shows that people are 
consumers of information, and play an active role 
as content producers, which in turn affects public 
perceptions of certain issues (Carlson et al., 2021). 

The development of digital media has brought a 
number of problems that affect the way people 
receive information and form public opinion. 
One of the main problems is the spread of 
inaccurate information or hoaxes. A study by 
Vosoughi et al. (2018) revealed that false 
information spreads faster and more widely than 
true information, especially through social media 
platforms. This can mislead the public and shape 
misperceptions of certain issues. 
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The algorithms used by digital platforms often 
create a "filter bubble" or echo chamber, where 
users are only exposed to information that aligns 
with their views. This relevance is often based on 
the user's previous behavior, preferences, and 
digital interaction patterns. Pariser (2011) 
explains that this phenomenon can reinforce 
individual biases and reduce exposure to diverse 
perspectives, limiting a comprehensive 
understanding of an issue. This is particularly 
relevant in today's information age, where 
balanced information processing is key to making 
informed decisions, including on important issues 
such as public health or social policy. 

The emergence of citizen journalism also poses 
challenges regarding the credibility and 
accuracy of information. The active role of 
citizens in conveying information, especially in 
emergency situations or events that are not 
immediately covered by the mainstream media, 
allows for the democratization of information. A 
study by Hermida (2012) shows that although 
citizen journalism can enrich the media 
landscape, the lack of professional standards 
and verification can lead to the dissemination of 
unverified information, which in turn negatively 
affects public perception. 

The reliance on digital media has raised privacy 
and data security concerns. Every user activity 
is recorded and analyzed by the tech company's 
algorithms. While this data is often used to 
improve user experience or present relevant 
content, in many cases, the practice is done 
without the consent or full understanding of the 
individual. Research by Zuboff (2015) indicates 
that data collection practices by technology 
companies can threaten individual privacy and 
be used to manipulate public opinion through 
targeted advertising and customized content. 
This issue becomes even more complex as users 
are often not fully aware of the extent to which 
their data is being used or disseminated. 

Finally, unequal access to technology and the 
internet creates a digital divide that affects 
information distribution. According to van Dijk 
(2020), individuals in remote areas or with weak 
economic backgrounds have limited access to 
digital information, which can lead to inequality 
in public opinion formation and participation in 
social discourse. People who have extensive 
access to the internet and digital devices tend to 
be more active in online discussion forums, keep 
abreast of current issues, and engage in digital-
based democratic activities. 

The urgency of studying the evolution of media and 
changes in public perception is increasing with the 
dominance of digital media in everyday life. These 
changes affect the way individuals receive 
information and form opinions, which in turn 
impact social and political dynamics. The study by 
McCombs and Valenzuela (2020) emphasizes that 
understanding the role of the media to shape the 
public agenda is crucial to identify how certain 
issues get more attention than others. 

Analyzing the evolution of media is important to 
address challenges related to the spread of 
misinformation and disinformation. Research by 
Lazer et al. (2018) shows that misinformation spread 
through digital platforms can influence public perception 
and collective decisions, such as in elections or 
responses to health crises. By understanding the 
smechanisms of information dissemination in 
the modern media ecosystem, more effective 
strategies can be developed to promote media 
literacy and increase public resilience to 
misinformation (Aisyah & Issalillah, 2021). 

The evolution of digital media has changed the way 
the public interacts with information, including in 
social, cultural and political contexts. With the rise 
of social media, blogs, and online news, people have 
become both consumers and active producers of 
information. This transformation has a direct 
impact on how the public perceives important 
issues and how they form opinions and express 
their views. Studying changes in public perception 
due to media evolution helps to design more 
inclusive and responsive communication policies. 
According to research by Bennett and Pfetsch 
(2018), changes in the media landscape affect 
patterns of political participation and civic 
engagement. Understanding this allows 
policymakers and communication practitioners to 
adjust their approach to engaging with the public, 
ensuring that a variety of voices and perspectives 
are represented in public discourse. 

This research aims to analyze how the evolution 
of digital media affects the way people receive 
information and form public opinion. With the 
development of communication technology, 
digital media has replaced the role of traditional 
media in disseminating information. This change 
has an impact on information consumption 
patterns that are increasingly fast and 
interactive. This research seeks to understand 
the extent to which these changes contribute to 
the formation of public perceptions as well as the 
factors that influence people's trust in the 
information they consume. 
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This research aims to explore the mechanisms 
of information dissemination in the digital 
media ecosystem and how to maintain the 
accuracy and credibility of information. The 
rapid spread of information through social 
media increases the risk of misinformation and 
disinformation, which can inaccurately shape 
public opinion. This research will examine how 
the information filtering process is carried out, 
how media algorithms play a role in 
determining information exposure, and how 
digital literacy can help improve the quality of 
information received by the public. 

This research aims to explain the urgency of 
studying social and political related evolution. 
By understanding how media changes affect 
public engagement in public discourse, this 
research is expected to provide insights into the 
role of media to shape public opinion, political 
participation, and the dynamics of social 
interaction in the digital era. The results of this 
research are expected to serve as a reference for 
academics, media practitioners, and policy 
makers to develop more effective and 
responsible communication strategies. 

B. METHOD  

This research uses a literature study approach 
to analyze how the evolution of digital media 
affects the way people receive information and 
form public opinion. Literature study or library 
study, is a method of data collection conducted 
through the review of books, scientific 
literature, notes, and reports relevant to the 
research topic. This approach allows 
researchers to gather comprehensive 
information from various written sources to 
understand the phenomenon under study. 

The research process began with identifying 
and collecting relevant sources, such as 
academic books, scholarly journal articles, 
research reports, and other publications that 
address media evolution and public perception. 
These sources were obtained through searching 
scholarly databases, digital libraries, and 
academic repositories. The selection of 
literature was based on certain criteria, 
including the credibility of the author, the 
reputation of the publisher, and the relevance 
and actuality of the information presented. 

After collecting the literature, the next step was to 
conduct a content analysis of the sources. This 
analysis aims to identify the main themes, patterns, 
and relationships between concepts related to the 
research topic. According to Creswell (2014), 

content analysis is a systematic technique for 
evaluating communication materials to interpret 
the meaning of the content conveyed. The 
researcher analyzed how digital media has 
evolved and its impact on people's perceptions 
and mindsets. 

To ensure the validity and reliability of the 
findings, researchers triangulated sources by 
comparing information from various literatures. 
This is in line with Yin's (2018) view that source 
triangulation can increase the accuracy and 
credibility of literature study research results. 
This approach is expected to provide a 
comprehensive understanding of the influence of 
digital media evolution on information reception 
and public opinion formation. 

C. RESULTS AND DISCUSSION   

The Development of Digital Media and Its 
Impact on the Way People Receive 
Information and Form Public Opinions 

The development of digital media has 
significantly changed the way people receive 
information and shape public opinion. Platforms 
such as Twitter, Facebook and Google have the 
potential to influence civic engagement, which in 
turn can lead individuals towards certain ways of 
thinking (Nemr & Gangware, 2019). Media 
exposure and usage have a significant impact on 
shaping views, attitudes and behaviors among 
media users. Visual content, emotional 
narratives, and rapid dissemination create a 
psychologically impactful information 
experience. This makes digital media a highly 
effective tool for shaping perceptions of various 
issues, both positively and negatively. 

Social interaction through digital media plays a 
crucial role in the evolution of public opinion. In 
addition to the influence of social networks, 
opinion formation also relies heavily on 
information that individuals obtain from 
external sources, especially through mass 
media broadcasts. With greater access to 
multiple perspectives and data, people can 
consolidate their understanding of relevant 
issues. Social media serves as a platform that 
accelerates the opinion formation process by 
allowing individuals to interact and share 
information instantly. This rapid exchange of 
information can spark broader discussions and 
enrich people's views. As a result, social media 
is not only a communication tool, but also a 
significant factor in shaping and changing public 
opinion, encouraging a more responsive 
dynamic to social and political issues. 
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The use of social media also carries the risk of 
spreading misinformation. Studies show that 
misinformation can spread faster than the truth, 
which can affect public perception and 
collective decisions (Zollo & Quattrociocchi, 
2017). This emphasizes the importance of 
media literacy and information verification 
mechanisms to ensure the accuracy of 
information received by the public. 

The algorithms used by social media platforms 
can create a "filter bubble" or echo chamber, 
where individuals are more often exposed to 
information that aligns with their own views. 
This phenomenon can reinforce bias and 
reduce exposure to diverse perspectives, 
ultimately influencing the formation of public 
opinion (Flaxman et al., 2016). 

Digital media has changed the way journalists 
gauge public opinion, with the growing use of 
data from social media platforms. Journalists 
now often rely on sentiment analysis and 
emerging trends on social media to infer public 
views. These findings not only guide future 
reporting, but also play an important role in 
prioritizing policy development, as stated by 
Stieglitz and Dang-Xuan (2013). Social media not 
only influences individuals in forming opinions, 
but also has an impact on journalistic practices 
and overall media agenda-setting. Journalists' 
reliance on social data shows how information 
dynamics have evolved, where public voices are 
increasingly heard and play a role in determining 
the focus of news. This creates new opportunities 
for public participation in the journalistic 
process, while requiring journalists to adapt to 
these changes in order to maintain relevance and 
accuracy in their reporting. 

Research shows that passive consumption of 
information from social media can encourage 
individuals to form new opinions. When many 
act on newly formed opinions, public opinion 
can shift significantly, even without verified 
information (Asher et al., 2018). This 
phenomenon highlights the potential of digital 
media to influence the way people think and 
act. The power of digital media in shaping 
collective perceptions and actions cannot be 
ignored. This process demonstrates that 
opinions formed in digital spaces can quickly 
spread and influence social behavior, often 
without adequate verification. It is important 
for individuals to remain critical and aware of 
the information they consume, as well as being 
cognizant of the impact that opinions 
developed on social media may have. 

The development of digital media has significantly 
changed the way society receives information and 
form’s public opinion. Digital media provides 
opportunities for higher engagement and 
participation, allowing individual and group 
voices to be heard. This ease of access also brings 
serious challenges, such as the often-questionable 
accuracy of information and increased 
polarization of opinions. People need to be more 
critical in filtering the information they receive. 
Developing strong media literacy is crucial for 
individuals. Media platforms must also implement 
effective mechanisms to ensure the dissemination 
of accurate and diverse information. With these 
measures, it is hoped that the public can consume 
information more wisely so as to support healthy 
and constructive public discourse. 

Efforts to Maintain Accuracy and Credibility 
of Information in the Digital Age 

Maintaining the accuracy and credibility of 
information in the digital age is a complex 
challenge, given the rapid spread of information 
through various online platforms. One important 
effort is to improve people's digital literacy. 
According to research by Mihailidis and Thevenin 
(2013), good digital literacy allows individuals to 
more critically assess the source and content of 
information so that they can distinguish between 
valid and misleading information. 

The role of social media platforms in moderating 
content is crucial to maintain the quality of 
information circulating. Gillespie (2018) 
emphasizes that digital platforms have a 
responsibility to monitor and control content to 
prevent the spread of misinformation. This 
protects users from misleading information, and 
contributes to the establishment of a healthier 
information environment. One of the steps that 
platforms can take is the implementation of 
algorithms capable of detecting and flagging false 
information. With the right technology, platforms 
can proactively identify potentially harmful 
content and provide additional context to users. 
This effort is important in reducing the negative 
impact of disinformation and building public trust 
in social media as a reliable source of information. 

Collaboration between tech companies and fact-
checking organizations is also an effective 
strategy. A study by Graves (2016) shows that 
partnerships between digital platforms and 
independent fact-checkers can help in verifying 
information before it is disseminated to the 
public. This can increase users' trust in the 
information they receive. 
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Transparency in the information dissemination 
process is a crucial factor to maintain credibility. 
Diakopoulos (2015) emphasizes that disclosure 
of information sources and data collection 
methods allows users to assess the reliability of 
the information presented. By providing clear 
access to sources and processes, audiences can 
critically evaluate the content they consume, 
thereby reducing the risk of misinformation 
being spread. Journalists and content providers 
have a responsibility to include clear and 
verifiable references in each of their publications. 
This practice enhances integrity in journalism, 
and builds trust among audiences. An emphasis 
on transparency and accountability in 
information dissemination will strengthen the 
quality of public discourse and encourage the 
public to be more active in criticizing and 
understanding the information received. 

Formal education on media literacy also plays a 
role in shaping a generation that is more critical of 
digital information. With the abundance of 
information sources from various digital platforms, 
the ability to sort out which information is valid and 
which is not is indispensable. Hobbs (2017) argues 
that the integration of media literacy curriculum in 
schools can equip students with the skills to 
analyze and evaluate information effectively. This 
approach can reduce the negative impact of the 
spread of misinformation. 

Proper government regulation can help control 
the spread of misinformation. Tambini (2017) 
suggests that policies designed to regulate 
digital content should be balanced, protecting 
freedom of expression while preventing the 
spread of harmful information. Such regulations 
can provide a clear framework for digital 
platforms and users to interact online. 

Individual awareness to verify information 
before sharing it is key in maintaining a healthy 
information ecosystem. In an era where 
information is easily accessed and disseminated, 
skepticism is crucial. Wardle and Derakhshan 
(2017) emphasize that the habit of checking the 
truth of information through trusted sources is 
the first step to ensuring the accuracy and 
credibility of the information received. By 
applying this principle, each individual has an 
important role to play in minimizing the spread 
of inaccurate information. This action protects 
oneself, and contributes to the quality of public 
discourse. By doing so, society can create a more 
responsible information environment, where 
truth and clarity are prioritized. 

The Importance of Observing Media 
Evolution and Changing Public Perceptions 
in Social and Political Dynamics 

Observing the evolution of the media and 
changes in public perception in social and 
political dynamics is very important because 
mass media has a central role in shaping public 
opinion and behavior. As technology has 
evolved, the media has evolved from print to 
digital, affecting the way information is 
disseminated and received by the public. 
Understanding these changes helps us assess 
how the media affects democratic processes and 
political participation. 

The development of digital media has changed 
the landscape of political communication. 
Platforms such as social media allow 
politicians to interact directly with voters, 
bypassing traditional media. This can increase 
transparency, but it also opens up 
opportunities for the spread of false or biased 
information, which can affect public perception 
of political issues. 

The media has a significant ability to set the 
public agenda through emphasis on certain 
issues, known as agenda-setting theory (Carlson 
et al., 2021). By choosing the topics that are 
reported on, the media will influence what 
society considers important, and shape public 
priorities that can impact government policy 
decisions. This process shows how strategic the 
role of the media is in shaping social and political 
discourse. Analyzing the evolution of the media is 
key to understanding power dynamics in society. 
Through this understanding, we can evaluate 
how the media interacts with various interests 
and forces, and how information is controlled 
and disseminated. Awareness of the media's 
influence in setting the public agenda is 
important for individuals and groups to actively 
participate in democratic life and make more 
informed decisions. 

Media also plays a role in the formation of social 
and cultural identities. Content presented by the 
media can reinforce stereotypes or, conversely, 
promote cross-cultural understanding. Media is 
often the main source for many people to become 
familiar with cultural values, norms and traditions, 
so the content produced can strengthen the bonds 
of certain social groups or clarify the boundaries of 
cultural identities that exist in society. Changes in 
the way the media presents information can affect 
public perceptions of certain social groups, 
impacting social cohesion and tolerance. 
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The evolution of the media affects people's 
political participation. Easy access to information 
through digital media can increase political 
engagement, but it can also lead to polarization if 
the information received is limited to views that 
align with individual beliefs. Understanding 
these dynamics is important for designing 
effective and inclusive political communication 
strategies (McCombs & Valenzuela, 2020). 

Changes in the media also impact government 
accountability. Investigative media has a role to 
play in exposing corruption and abuse of power. 
With the rise of digital media, new challenges have 
emerged related to information verification and 
citizen journalism. The study of media evolution is 
important to ensure the media continues to 
function as an effective watchdog in society. 

An understanding of media evolution and changing 
public perceptions is essential in developing media 
literacy among the public. By understanding how 
the media functions and influences opinions, 
individuals can be more critical in analyzing and 
evaluating the information they receive. This ability 
increases awareness of the source and veracity of 
information, and strengthens an individual's 
position in dealing with the various narratives that 
exist in the public sphere. As a result, individuals 
who have good media literacy can make more 
informed decisions on social and political 
perspectives. They contribute to a healthier and 
more democratic public discourse, where 
constructive and fact-based dialog is the norm. 
Improved media literacy has the potential to 
create a society that is more educated, 
responsive and able to actively participate in the 
democratic process. 

D. CONCLUSIONS 

The development of digital media has brought 
about major changes in the way people receive 
information and form public opinion. This 
evolution has an impact on social and political 
dynamics, where the media plays a role in 
setting the public agenda, influencing political 
participation, and shaping social and cultural 
identities. This study asserts that understanding 
the evolution of media is crucial to anticipate 
negative impacts, such as the spread of 
misinformation, opinion polarization and 
algorithmic bias. Digital media offers greater 
access to information, but also poses challenges 
regarding credibility and accuracy. It is 
necessary to understand how media changes 
affect communication patterns and social 
interactions in society. 

To optimize the benefits of digital media while 
reducing its negative impacts, strategic steps 
involving various parties are needed. The 
government needs to strengthen regulations to 
ensure the accuracy and transparency of 
information disseminated on digital platforms. 
Media companies should improve information 
verification mechanisms and emphasize fact-
based journalism. In addition, media literacy 
needs to be strengthened through formal 
education and public campaigns so that people 
are more critical in receiving and disseminating 
information. Collaboration between academics, 
journalists and regulators is needed to ensure 
that the development of digital media continues 
to support democracy and social welfare. Media 
evolution can be directed to strengthen public 
awareness, increase healthy political 
participation, and build a more inclusive and 
responsible communication environment. 
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